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	Digital marketing is a key element in business success in the modern era, with e-service quality being a crucial factor in influencing consumer satisfaction and purchasing decisions. This study aims to analyze the effect of e-service quality on product purchasing decisions through the Kopi Kenangan application. The method used is in-depth interviews and service learning with consumers and Kopi Kenangan management in the Medan area. The results show that service reliability, ease of use, and transaction security are the main factors in purchasing decisions. Education on improving digital service quality through training is proven to increase consumer and seller trust, which leads to increased loyalty and sales. This article concludes that Kopi Kenangan must continue to improve e-service quality to maintain competitiveness and maintain customer loyalty amidst increasingly fierce industry competition. 
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1. INTRODUCTION 
Digital marketing is one of the essential elements in maintaining the sustainability and success of a business, especially in today's digital era. Through digital marketing, companies can more easily reach consumers and provide services that suit their needs. (Sono et al., 2023) The success of digital marketing is not only determined by the right promotional strategy, but also by the e-service quality provided through applications or online platforms. E-service quality includes various aspects, such as ease of use, reliability, responsiveness, assurance, and empathy, all of which play an important role in shaping consumer perceptions of a brand or service (Charviandi et al., 2023). Good e-service quality can not only increase consumer satisfaction but also encourage loyalty and repeat purchases.
In a competitive business world, customer satisfaction is one of the main factors that influence the success of a company. Customer satisfaction not only impacts short-term sales but also plays a role in building long-term relationships with loyal customers (Suryadi & Wibowo, 2022). Therefore, companies must continue to develop the quality of e-services they provide, especially in the context of digital platforms such as mobile applications. Poor e-service quality can cause dissatisfaction and reduce consumers' interest in using the service, while good quality can increase satisfaction and encourage consumers to continue using the application (Zeithaml, Bitner, & Gremler, 2013).
Kopi Kenangan, as one of the major players in the coffee industry in Indonesia, has understood the importance of e-service quality in their digital marketing strategy. Through a mobile application that allows consumers to order and purchase coffee products easily, Kopi Kenangan strives to provide a satisfying experience for its customers. The success of this app is not only determined by the features offered, but also by the e-service quality perceived by consumers while interacting with the app (Charviandi et al., 2023). The article shows that good e-service quality can increase consumer satisfaction, build loyalty, and encourage repeat purchases through the Kopi Kenangan app.
Apart from e-service quality, consumer purchasing decisions are also influenced by various other factors, such as price, promotion, and product quality. A purchase decision is the process by which consumers evaluate various alternatives and select the product or service that best suits their needs and preferences (Philip & Armstrong, 2011). In the context of the Kopi Kenangan app, factors such as ease of use of the app, speed of service, and quality of the coffee products offered are important considerations for consumers in making purchasing decisions. Therefore, understanding how e-service quality and other factors influence consumer purchasing decisions is key for Kopi Kenangan to continue to improve its competitiveness in an increasingly competitive market.
The challenge faced by Kopi Kenangan in maintaining and improving the quality of their e-services is how to continuously innovate and adapt their services to the needs and expectations of consumers. In the midst of intense competition in the coffee industry, especially with more new players emerging, Kopi Kenangan needs to ensure that their mobile app remains relevant and able to provide a satisfying experience for users. This is important to maintain customer loyalty and increase market share in the growing coffee industry.
2. METHOD 
This article uses Deep Interview and Service Learning methods. Through in-depth interviews with Kopi Kenangan management and consumers who actively use the app, this article aims to gain deeper insights into consumer perceptions of e-service quality and factors that influence purchasing decisions through the Kopi Kenangan app. Interviews were also conducted to explore the challenges faced by management in improving the app's service quality and response to consumer feedback (marliyah et al., 2022). The population in this article are consumers of Kopi Kenangan app in Medan area (marliyah et al., 2024).
3. RESULTS AND DISCUSSION 
Results
Dengan melakukan wawancara mendalam dan penerapan service learning terkait The Influence of E-Service Quality on Product Purchasing Decisions through the Kopi Kenangan Application, a strategic collaboration with the government in e-commerce counseling that focuses on improving digital service quality, is conducted to educate users and sellers. This article aims to understand how digital service quality influences consumer purchasing decisions on the app.
The results of in-depth interviews and service learning show that many users still feel hesitant in making purchases due to doubts about service reliability, including responsiveness, ease of use, and transaction security on the Kopi Kenangan app. Therefore, it is necessary to educate users and sellers through a training themed “Improving Consumer Trust Through Digital Service Quality,” which aims to provide an understanding of the importance of improving service quality, positive reviews, and information transparency in the digital ecosystem.
Through the training, it was found that sellers and users of the Kopi Kenangan app became more aware of the importance of service quality in the purchasing process. With this improvement, users felt more comfortable and confident in their transactions, which had a positive impact on their purchasing decisions. This contributed to an increase in sales on the Kopi Kenangan app, where sellers were able to achieve greater profits.
In addition, the training results also revealed that sellers on the Kopi Kenangan app better understand the factors that influence consumer trust, such as product quality, product authenticity, and speed of response to complaints. This knowledge enables them to improve their store reputation and customer loyalty, which in turn leads to long-term sales growth and business sustainability on the Kopi Kenangan platform. 
Discussion 
The effect of e-service quality on product purchasing decisions through the Kopi Kenangan application is very significant. Digital service quality and app reliability are two crucial factors that influence each other in shaping consumer purchasing decisions. When consumers experience high service quality, from ease of app navigation to responsiveness in order processing, they tend to have more trust and confidence in the products offered, even if the price is higher compared to competitors. This is because consumers feel that a smooth and efficient shopping experience provides value for money. Conversely, if the quality of digital services is low, even if the price of the product is lower, consumers may still hesitate to make a purchase due to concerns about the quality of services and products received.
In the context of competition in the food and beverage industry, especially amid the rise of online ordering applications, it is important for Kopi Kenangan to continuously improve the quality of its e-service. A positive shopping experience through the app can strengthen customer loyalty and encourage them to make repeat purchases. Therefore, Kopi Kenangan must continuously strive to maintain the quality of its digital services to match customer expectations. The biggest challenge is to ensure that the service provided is always satisfactory amidst the increasingly fierce competition. However, for Kopi Kenangan that manages its digital service quality and consumer trust well, there is a great opportunity to win over customers and maintain its position in the market. 

4. CONCLUSION
Based on the results of this article, it is found that e-service quality and ease of use of the application are two important factors that interact with each other in influencing product purchase decisions through the Kopi Kenangan application. Good e-service quality can be enhanced through easily accessible and user-friendly features, where ease of use of the app plays an important role in providing users with a positive experience. Although Kopi Kenangan may face stiff competition in the beverage industry, this focus on improving e-service quality is able to create a positive view among consumers that the app is efficient and convenient to use to order products.
Conversely, if the e-service quality is low, even if the app offers many promos and discounts, it will not be enough to address users' concerns regarding the convenience and reliability of the app. In the context of competition in the food and beverage ordering app industry, successfully combining e-service quality with user-friendly features is crucial. High service quality can create user loyalty, encourage repeat use, and increase the likelihood of future purchases. Therefore, Kopi Kenangan needs to continue developing strategies to improve e-service quality and strengthen efforts in providing an optimal user experience to build and maintain customer loyalty. The biggest challenge faced is maintaining a balance between improving service quality and evolving user expectations. However, for apps that manage this e-service quality well, there is a great opportunity to win over consumers and maintain an edge in the market.
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