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	The rapid economic growth in Indonesia, especially in the retail sector, has affected the consumption patterns of people in big cities such as Medan. This article examines the influence of price perception on consumer purchasing decisions at Swalayan Grosir Indah, a minimarket chain that provides a variety of basic needs. This research uses Deep Interview, Training, and Participatory methods to understand consumers' perceptions of price and determine effective pricing strategies. The results show that discounts have a significant influence on consumer purchasing decisions. Discounts offered provide immediate benefits that increase consumers' attractiveness and motivation to make purchases, while promotions also play an important role although not as big as discounts. Fair and transparent pricing contributes to increased consumer satisfaction and loyalty, and encourages repeat purchases. The findings provide valuable insights for retail businesses in formulating pricing strategies that can improve consumer satisfaction and purchase decisions.
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1. INTRODUCTION 
	The Indonesian economy is experiencing rapid growth and progress in various fields such as retail and shopping. This significant development has had a positive impact on Indonesia's economic recovery. In Indonesia, along with rapid economic growth, especially in big cities, there have been changes in various sectors, including production and industry, and the growth of retail businesses into large-scale economic businesses (Baehaqi, Udayana, and Welsa 2022). Competition in the retail business occurs both within the industry and individually. Because there are many types of retail businesses, competition occurs both within one type of retail and between different types of retail (Pardede 2017). The shift from traditional to modern lifestyles has led to changes in consumer lifestyles, especially in big cities (Baehaqi, Udayana, and Welsa 2022). With 24-hour opening hours, modern retailers (especially minimarkets) make competition between modern and traditional retailers increasingly unbalanced. The advantages of modern retail are comfortable conditions, cleanliness, elite impression, good service, and goods sold at low prices, complete, and quality (Pardede 2017). This is due to the increasing population which results in increasing consumption needs. People's consumption patterns are also influenced by increased income, better quality products and services, and changes in people's perspectives. One of the main factors that encourage people to shop is the changing needs of life. This has resulted in various businesses striving to satisfy customers. The retail business will result in many sellers offering various options to meet customer needs in terms of product quality, service, and price (Pardede 2017).
	Sales of retail goods in the Retail Sales Index (RSI) are estimated to have increased by 194 percent compared to the previous month in 2020. the same month. In June 2020, the survey increased. Although still in the contraction phase of 17.1 percent (yoy), it improved compared to the contraction in May of 20.6 percent (yoy). Due to the coronavirus outbreak that caused restrictions on leaving the house, consumer purchasing power had decreased, but because retail goods are the main needs of the community, growth was rapid. Indonesia proved to be an ideal developing country for target marketing of retail goods. Over time, many retail businesses have developed, especially in the city of Medan (Baskoro, Ahsan, and Nasir 2023). The increasing population results in increasing consumption needs. People's consumption patterns are also influenced by increased income, better product and service quality, and changes in people's perspectives (Baehaqi, Udayana, and Welsa 2022). One of the main factors that encourage people to shop is the changing needs of life. This has resulted in various businesses striving to satisfy customers. The retail business will result in many sellers offering a variety of options to meet customer needs in terms of product quality, service, and price.
	Results data (kompasiana.com) Retail sales in February 2023 increased by 0.6%, surpassing the previous estimate of a -0.8% decline. Then in March 2023, retail sales experienced good growth of 4.9% (mtm). However, in April 2023, retail sales growth was not as big as the previous month, recording growth of only 1.5% (mtm) which was expected to decline due to the inflation rate. Retail sales in May 2023 were recorded to have decreased or contracted by 4.5% / -4.5% (mtm). The value was certainly lower than in April, and the value of retail sales in June 2023 is expected to contract by 0.1% (mtm). Religious holidays, school holidays, and collective leave affect retail sales. Here the researcher wants to do an article on Grosir indah customers. Grosir indah is a chain of minimarkets that sells basic needs and daily necessities. Grosir indah provides a wide range of consumer needs including cigarettes, instant noodles, cooking oil, toiletries, beauty tools, powdered and condensed milk, various types of biscuits and wet bread, soft drinks in various packages, household supplies, baking ingredients, mosquito repellent, over-the-counter medicines, electrical appliances, baby supplies, and sometimes toys for children (Pardede 2017).
	Exquisite Wholesale emphasizes friendly and responsive customer service in addition to providing a wide range of products. A team of well-trained employees is always ready to help customers find the products they need and provide useful advice. Grosir indah has added value that distinguishes it from other supermarkets (Baskoro, Ahsan, and Nasir 2023). Price perception is one of the things that is considered from the consumer's point of view. Often the prices of goods sold by a store are different from the prices of goods sold offline and online, and the promotions offered are also different (Wijaya and Budiani 2022). Kotler and Keller (2012) state that price is the total money needed to get products and services in transactions to get these products. Consumers usually use price perceptions to find out information about the price and value of product benefits. Consumer perceptions of price can influence their decision to buy or use an item, so that business actors must be able to provide high quality goods and services (Baehaqi, Udayana, and Welsa 2022). According to the results of Sarini Kodu's article (2013), perceived price, product quality, and service quality affect purchasing decisions (Pardede 2017). As part of the consumer purchasing decision-making process, perception plays an important role in providing encouragement to customers to make purchases. Any information received by individuals will be interpreted to serve as a basis for determining the actions to be taken. (Wijaya and Budiani 2022). The fact that Swalayan Grosir indah, like many other retailers, faces increasingly fierce competition from large competitors, such as Indomaret, Alfamart, and Alfamidi, strengthens the background of this article. These three minimarket chains have managed to attract customers with various strategies, such as efficient services and competitive prices. (Baskoro, Ahsan, and Nasir 2023).
	This article aims to determine the effect of price perceptions on consumer purchasing decisions at the beautiful wholesale supermarket. Through this research, it is hoped that it can be identified how various price factors affect consumer purchasing decisions, as well as how these price perceptions affect shopping patterns at Swalayan Grosir Indah. This information will assist in formulating more effective pricing strategies and increasing customer satisfaction.
2. METHOD 
	This article uses Deep Interview, Training and Participatory methods. Through in-depth interviews with consumers and providing training to wholesalers so that deeper insights can be obtained regarding consumer perceptions of the prices offered by beautiful wholesalers (marliyah et al., 2024). Furthermore, the training method is carried out to provide education to wholesalers to set prices appropriately. The existence of a participatory method is also carried out to directly practice the right pricing for beautiful wholesale stores. The data in this article is Primary data with the Population consisting of this article are people in Medan City who are buyers at beautiful wholesalers. The number of samples is 150 samples. 
3. RESULTS AND DISCUSSION 
Results
After conducting 15 days of service and interacting with 150 consumers at Swalayan Grosir Indah, it was found that 135 consumers still complained about several problems related to price perception, such as dissatisfaction with prices that were considered less competitive, difficulty in understanding available price promotions, and frequent price differences between those listed on the shelf and those recorded at the cashier. Meanwhile, 15 other consumers do not fully understand how to optimally utilize price offers.
Therefore, it is necessary to conduct training for consumers with the theme “Optimizing Price Perception and Maximizing Promotion Benefits”. The training aims to provide consumers with practical guidance on how to understand and utilize price promotions effectively as well as raise awareness on the different pricing and discount strategies offered by Swalayan Grosir Indah. In addition, the training will include hands-on practical sessions to help consumers better understand each price offer.
After the training, the results show that customers of Swalayan Grosir Indah have a better understanding of the pricing structure and promotions, are more loyal to the store because they feel more advantaged, and consumers who were initially unfamiliar are now more aware of the pricing strategy. This contributes to increased customer satisfaction, makes the shopping process more practical, profitable, and convenient at Swalayan Grosir Indah, and provides more competitiveness against competitors such as Indomaret, Alfamart, and Alfamidi.
Discussion 
The results of the analysis show that discounts have a very significant influence on consumer decisions to buy. The high coefficient indicates that any decrease in price (discount) will be directly proportional to the increased chance of the product being purchased. This is in line with the intuition that consumers generally like lower price offers. Although discounts are the main factor in influencing purchasing decisions, promotions also play an important role although their influence is not as great as discounts. Promotions, such as bonuses, gifts, or the opportunity to get exclusive products, remain significant in attracting consumer attention. Discounts are more dominant in influencing purchase decisions for several reasons: first, price psychology shows that consumers are more sensitive to price changes than non-price changes such as promotions. Second, discounts provide benefits that are immediately visible and easy to understand, namely money savings. Third, discounts make it easier for consumers to compare product prices with competing products, which strengthens purchasing decisions.
4. CONCLUSION
Based on the results of community service, to influence the purchasing decisions of wholesale consumers, consumers prefer transactions accompanied by special price offers or discounts. These attractive price offers provide direct benefits to consumers, thus increasing their attractiveness and motivation to make purchases. In addition, competitive price promotions can strengthen consumers' loyalty to wholesale stores and encourage them to shop there more often. By offering special price offers and discounts, wholesale stores can create added value for consumers, increase their satisfaction, and strengthen purchasing decisions.
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