
343

Nazwa, et al.: Local Piety and Qur’anic Healing Through Self-Ruqyah …

ISLAMIC BUSINESS ETHICS IN TRADITIONAL TRADE:
A Case Study of the Banjar Muslim Community

in Martapura, South Kalimantan

Muhammad Sauqi, Muh Arief  Budiman, Siliwangi, Yulida Mardini
Institut Agama Islam Darussalam Martapura

Jl. Perwira No. 80, Martapura, Kalimantan Selatan, 70613
e-mail: muhammadsauqi@iaidarussalam.ac.id, muh.ariefbudiman91@gmail.com,

wangisiliwangi87@gmail.com, yulidanur20@gmail.com

Abdullah
Universitas Islam Negeri Sumatera Utara

Jl. William Iskandar Ps. V, Medan Estate, Sumatera Utara 20371
e-mail: abdullah@uinsu.ac.id

Abstract: This study explores how Islamic business ethics are reflected in the
everyday trading practices of Muslim merchants in Martapura, South Kalimantan.
Using a qualitative case study approach, data were collected through in-depth
interviews with five traders and three customers and analysed through M. Umar
Chapra’s framework of Islamic business ethics, focusing on justice (al-‘adl), moral
motivation, spiritual accountability, and social well-being. The findings suggest
that these values are embedded in local commercial practices. Justice is expressed
through honesty, transparency, and openness in transactions, while spiritual
accountability shapes traders’ understanding of business as an act of worship
and a responsibility before God. Expressions such as minta rela (seeking sincere
consent) and beginning transactions with prayer reflect this connection between
faith and commerce. Social concern is evident in flexible payment arrangements,
voluntary discounts, and additional gifts for customers. These practices illustrate
how Islamic ethical principles intersect with Banjar trading traditions to foster
trust, mutual care, and community solidarity.
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Introduction
In the dynamics of the economic life of Muslims, business ethics is not just a

complement, but an essential dimension that cannot be separated from the overall
framework of Islamic teachings.1 Islamic business ethics (akhlâq tijâriyah Islâmiyyah) is
not only interpreted as a set of normative principles contained in the nashsh-nashsh of
the Qur’an and Hadîts.2 But is a value system that lives, develops, and flows in the socio-
economic practices of Muslims from the prophetic period to the present values such as
justice (‘adl), Moral motivation, spiritual accountability, and social wellbeing are
fundamental pillars in every economic transaction carried out by Muslims

In the contemporary context, the discourse on Islamic business ethics is largely
developed through formal institutions such as Islamic banking, mu‘âmalah contracts,
and halâl standards in the production and distribution of goods and services.3 However,
scientific discourse often still focuses on the normative and formalistic aspects of Islamic
ethics,4 while the informal dimension, namely traditional economic practices that grow
in Muslim societies based on local culture, is often marginalized and lacks a place in
academic studies

In fact, in many traditional Muslim societies, Islamic ethical values are not only
understood textually, but have been organically internalized through cultural customs,
customs, and symbols that have been passed down from generation to generation.5 They
developed a mu‘âmalah system based on the principles of Justice (‘adl), Moral motivation,
Spiritual accountability, and Social wellbeing without having to refer directly to formal
fiqh terminology. It is precisely in these social spaces and local economic relations that
Islamic values appear more grounded, contextual, and authentic.6

The Banjar community in Martapura, South Kalimantan, is one of the Muslim
communities that historically and culturally has made Islam an integral element in all
aspects of life.7 Martapura is known as a “santri city” which is not only a center of Islamic
spirituality and education in Kalimantan8 but also a center of community economic
activities, especially in the traditional trade sector.9 Uniquely, in their economic activities,
the people of Banjar do not only pursue material gains, but also place ethical and spiritual
values as guidelines in every business interaction.10

These values are manifested in various expressions of local culture and customs.
For example, terms “berelaan/minta rela”, “Tukarlah”, “juallah” “Jual seadanya”, mun kada
sadang hurupakan haja”, “Bakalahi badahulu”, “Bawa ja dulu” “Mun kada cucuk/rusak
bulikakan”, “Angsulannya Dibariakan Haja” “bulih haja ditawar”, “labihannya dibariakan
haja” bulih aja ditawar, “ini tawarannya”. These practices are not purely linguistic symbols,
but contain a value content that reflects the internalization of Islamic business ethics
within the framework of local culture. Although not written in formal legal documents
or religious fatwas, these forms of mu‘âmalah act as a moral and social system that has
authority in the Banjar community. However, these local traditions are still rarely studied
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from the perspective of Islamic business ethics, especially in an approach that is able to
integrate normative-theological aspects with the socio-cultural dimension of Muslim
society. So far, studies of Islamic business ethics tend to be textual, legalistic, and focused
on formal economic systems.11

In practice, Muslim societies often form and carry out business ethics based on
historical experiences, social norms, and local traditions that have been internalized in
daily life.12 This reality shows that there is a gap between the normative-theological
construction of Islamic economic theory and the socio-economic practices of Muslims at
the grassroots level.13 Most Islamic theories of business ethics, although referring to
authoritative sharia sources, have not been able to fully capture the complexity and
diversity of expressions of Islamic values living in various local cultural contexts.14

Therefore, an interdisciplinary approach is needed that combines the normative dimensions
of sharia with anthropological and sociological perspectives, in order to understand more
fully how the principles of Islamic business ethics are implemented contextually in the
reality of Muslim society. This approach not only enriches theoretical discourse, but also
provides a more accurate empirical picture of the actualization of Islamic values in the
economic dynamics of the local community of the Banjar Community.15

In this framework, the practice of mu‘âmalah of the Banjar community becomes a
concrete representation of how Islamic values are not only memorized or taught in formal
spaces, but also lived, contextualized, and inherited through social and cultural
mechanisms.16 By examining these local practices, the study of Islamic business ethics
can be expanded in scope not only as a normative doctrine, but also as a living and
dynamic social reality.17

This research has a high level of urgency because it bridges the gap between theory
and practice, especially in the relationship between Islamic business ethics and the local
culture of the Banjar Muslim community. Provides a new interpretive framework that
integrates theological normative approaches with anthropological perspectives in the
study of Islamic economics. To raise and preserve the local wisdom of the Banjar people,
which contains universal Islamic ethical values. It is a conceptual and practical reference
for the development of a community-based Islamic economy (grassroots Islamic
economics) that is not only efficient and productive, but also ethical and just.18 Therefore,
this study is directed to analyze the form of  traditional mu‘âmalah practice of  the Banjar
community in Martapura and what are the Islamic ethical values that are internalized in
the expressions, symbols, and habits of the community as well as how the process of
internalizing Islamic business ethical values takes place in the local cultural space.
Theoretically, this research is expected to enrich the literature on Islamic business ethics
with a locality-based and contextuality-based approach. This approach opens up a space
for dialogue between Islamic economic theory and the social practices of Muslim
communities at the grassroots. From the methodological side, the qualitative approach
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used allows for a deep understanding of the symbols, social meanings, and cultural
experiences of the community in carrying out their economic practices. Practically, the
results of this research can be a reference in the development of a community-based Islamic
economic system, which not only emphasizes efficiency and profitability, but also upholds
the principles of justice, blessings, and moral integrity. Thus, this research not only
contributes to the academic realm, but also has applicative significance in efforts to build
an inclusive economy of the ummah, rooted in Islamic values, and based on local culture.19

Thus, this study does not merely outline the traditional mu‘âmalah practices of the
Banjar people, but rather offers scientific novelty by presenting a new interpretative
framework that combines normative-theological approaches with anthropological and
Sociological Perspectives. The Novelty of this study lies in uncovering how the values of
Islamic business ethics are organically internalized in the local culture of the Banjar people,
something that has rarely been explored in previous studies that have focused more on
normative-formalistic approaches. Through this framework, the study makes a new
contribution to the literature of Islamic business ethics by expanding its scope from mere
normative doctrine to a living, dynamic, and contextual social reality. The Research gap
that tries to be bridged is the limitation of previous studies that focused on the formal
sector (such as banking and financial institutions), while this research examines mu‘âmalah
practices based on local cultures that live and are inherited in society. The Novelty of this
study lies in uncovering how the ethical values of Islamic business are organically
internalized in the local culture of the Banjar people, something that has rarely been explored
in previous studies. Through this framework, the research makes a new contribution to
the literature of Islamic business ethics by expanding its scope from a mere normative
doctrine to a living, dynamic, and contextual social reality.

Method
This research approach departs from the realization that the application of Islamic

business ethics in the Banjar community is often manifested in the form of social praxis
formed by historical values, local traditions, and religious experiences of the community.20

Therefore, the method used adopts a qualitative approach with a phenomenological
perspective, in order to capture the deep meaning of the economic actions of Muslim
communities21 especially in Martapura.22

The design used in this study is phenomenological descriptive, which aims to fully
capture the subjective meaning experienced by mu‘âmalah actors, especially Banjar Muslim
traders, in carrying out economic transactions that are full of Islamic values.23 This research
was conducted in Martapura, South Kalimantan, which is known as the center of the
Banjar Muslim community and has a strong traditional trade base.24 This location was
chosen because it provides a rich socio-religious context to examine how Islamic business
ethical values are integrated in the daily practice of mu‘âmalah of the society.
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Data collection was carried out through in-depth interviews techniques which were
compiled based on theoretical indicators from the concept of Islamic business ethics. The
interview guide is systematically designed to obtain an authentic narrative related to the
moral values and economic practices carried out by business actors. All the data obtained
were then analyzed thematically by referring to the theoretical framework of Islamic
Business Ethics which includes Justice (‘adl), Moral motivation, Spiritual accountability,
and Social wellbeing. This analysis is directed to explore how ethical meaning is formed
and practiced by business actors in the context of traditional mu‘âmalah that is typical of
Banjar. This process aims to uncover the dynamics of internalizing Islamic values in the
face of changing economic realities, while maintaining moral integrity based on Islamic
teachings and local culture.25

Results and Discussions
Islamic Business Ethics

Islamic business ethics is based on four interconnected principles: justice (‘adl),
moral motivation, spiritual accountability, and social wellbeing. These principles provide
a framework for understanding how Muslim communities conduct economic activities
within mu‘âmalah practices.

Justice (‘adl) requires business actors to treat all parties fairly, avoid exploitation,
and conduct transactions transparently. In mu’âmalah, justice is reflected in fair
agreements, honest pricing, and the avoidance of ribâ, gharar, and maysir. Profit-sharing
practices such as mudhârabah and musyârakah also reflect the principle of sharing benefits
and risks proportionally. In traditional Muslim communities, this principle can be observed
through how traders determine prices, measure goods, negotiate transactions, and fulfill
agreements.

Moral motivation refers to the internal motivation to conduct business ethically
based on Islamic values. Unlike purely profit-oriented behavior, Islamic business ethics
emphasizes seeking Allah’s pleasure (mardhâtillâh) alongside economic benefits. This
motivation encourages traders to maintain honesty, disclose product defects, avoid
excessive profit, and consider the condition of customers and workers. Therefore, field
observations can examine whether moral values influence traders’ everyday decisions,
particularly when they face opportunities to gain greater profits.

Spiritual accountability emphasizes the belief that every economic action will
ultimately be accountable to Allah SWT. This belief creates an internal form of control
that encourages honesty, transparency, and responsibility even when there is no external
supervision. In traditional mu‘âmalah, spiritual accountability may be reflected in traders’
commitment to honest measurements, truthful information about products, fulfillment
of debts, and avoidance of fraudulent practices.
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Finally, social wellbeing positions business as an activity that should contribute to
collective welfare rather than merely generate individual profit. Islamic business ethics
encourages fair distribution, social responsibility, humane treatment of workers, and
business practices that provide benefits (manfa‘ah) while preventing harm (mafsadah).
In an Indonesian Muslim community, this principle can be identified through mutual
assistance, flexible payment arrangements, support for customers experiencing financial
difficulties, and contributions to community welfare.

Based on these four principles, the present case study focuses on how Islamic ethical
values are practiced in everyday traditional mu‘âmalah. Rather than treating Islamic
business ethics only as a theoretical framework, the study examines its manifestation in
actual community practices, including honesty, fairness, trust, responsibility, negotiation,
debt relationships, pricing, and social concern. The four principles therefore serve as
analytical categories for interpreting field data and identifying the extent to which
traditional business practices reflect Islamic ethical values.

Muslim Community of Martapura City

Martapura City, located in Banjar Regency, South Kalimantan, is one of the cities
that is widely known as a santri city as well as a religious city in Indonesia. This designation
is not an exaggeration, considering that the dominance of the Muslim population in this
city is very large and the role of Islam is very prominent in the daily lives of its people.26

Based on data from the Central Statistics Agency (BPS) of Banjar Regency, more than
96% of the total population of Martapura adheres to Islam, making it an area with a
very high composition of Muslims.27

Martapura is not only the center of the Banjar Regency government, but also the
center of religious activities, Islamic education, and community economics based on
sharia values. The existence of the Darussalam Islamic Boarding School, which has been
established since 1914, strengthens the religious identity of this city. Pesantren has become
a symbol of Islamic scientific centers28 especially in South Kalimantan and has produced
thousands of alumni spread throughout the archipelago.29

One of the interesting aspects of the Martapura Muslim community is their
mu‘âmalah practice which is loaded with Islamic values. In economic life, many small
and medium enterprises (MSMEs) in traditional Martapura markets apply the principles
of honesty, price openness, and avoiding the practice of usury. For example, in the
transaction of buying and selling jewelry and precious stones at the Martapura Diamond
Market, there are still often bargaining practices that are not solely based on maximum
profit, but also prioritize the blessings and pleasure of both parties.30

In addition, the culture of infaq, alms, and zakat is also very inherent in the social
structure of the community.31 Many community leaders, traders, and students are active
in various social activities such as the distribution of basic necessities, the construction
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of mosques, and free waqf-based education programs. This activity reflects the spirit of
the sharia maqashid based economy32 which is oriented towards collective benefits, justice,
and poverty eradication. Even in daily practice, the people of Martapura are known to
care deeply for others, uphold ukhuwah Islamiyah, and have strong social solidarity.33

Another prominent uniqueness is the use of sharia informal financial systems,
such as sharia-based social gatherings, mosque cooperatives, or the practice of interest-
free debts, all of which demonstrate the integration between spiritual values and economic
activities. The value of trust is an important foundation in their social and business
relationships.34

In the spiritual context, the people of Martapura are also known to be very close to
the practices of the tarekat and dhikr in congregation, especially on Friday nights and
Islamic holidays. This phenomenon makes Martapura not only a city with a strong Islamic
atmosphere, but also a religious tourism destination, which attracts thousands of pilgrims
every year to the tomb of Sheikh Muhammad Arsyad al-Banjari, a great scholar from
South Kalimantan.35

Thus, the Muslim community of Martapura shows how Islamic values are not only
present in individual worship, but also permeated into their social, cultural, and economic
structures. The uniqueness of the practice of mu‘âmalah based on sharia values makes
this city a local model of Islam rahmatan lil ‘âlamîn, which is harmonious between spiritual
aspects and social welfare.36

Islamic Ethical Principles Underlying Traditional Mu’âmalah Practices

The findings indicate that traditional mu‘âmalah practices among Muslim traders
in Martapura are primarily shaped by four interconnected Islamic ethical principles:
justice (al-‘adl), moral motivation, spiritual accountability, and social wellbeing. These
principles are not merely understood as religious concepts but are embedded in everyday
trading behavior. The informants consistently associated fairness with transparent
pricing, honest disclosure of product conditions, bargaining, and the right of customers
to inspect or return defective goods. For example, Solhah stated that customers were
allowed to negotiate through the expression “bulih haja ditawar,” while other traders
used expressions such as “mun rusak bulikakan” to guarantee the return of defective
goods. These practices demonstrate that justice is operationalized through protecting
consumer rights and preventing deception.

The findings also show that moral motivation extends beyond the pursuit of profit.
Several traders described their primary motivation as supporting their families, helping
customers, and obtaining blessings from their business activities. This is reflected in
practices such as allowing customers to take goods first and pay later through expressions
such as “bawa ja dulu.”
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Spiritual accountability is similarly evident in the use of expressions such as
“berelaan/minta rela,” which indicate that transactions should be conducted with mutual
consent. Customers also observed that traders viewed business as an activity connected
to religious responsibility and accountability before Allah SWT.  Finally, social wellbeing
is demonstrated through generosity, mutual assistance, and concern for customers
experiencing financial difficulties. Practices such as “labihannya dibariakan haja” show
that traders sometimes prioritize social relationships and compassion over immediate
financial gain.

Reflection of Islamic Ethics in Everyday Business Practices

The second research question reveals that Islamic ethical principles are translated
into concrete interactions between traders and customers. The practices identified include
transparent product information, fair bargaining, return policies, flexible payment
arrangements, reasonable pricing, and mutual consent. Across the five trader informants,
honesty was particularly visible in the disclosure of product conditions. Solhah openly
informed customers when spices were not fresh, while electronics and household-goods
traders allowed customers to inspect products and offered returns when defects were
discovered.

The customer testimonies strengthen these findings. Ahmad Supriadi and Ahmad
Sarwani observed that traders generally maintained fair prices, allowed bargaining, and
emphasized mutual willingness in transactions. Faidoh Rahmaniah similarly noted that
traders prioritized customer trust and satisfaction rather than maximizing profit. These
findings indicate that Islamic business ethics in Martapura are expressed through repeated
everyday practices rather than formal ethical codes. Ethical behavior becomes part of the
normal interaction between sellers and buyers.

Transmission of Islamic Business Ethics Across Generations

The findings suggest that Islamic business ethics are maintained through family
economic practices, repeated social interactions, religious awareness, and local Banjar
expressions embedded in trading activities. The presence of younger traders, particularly
Bella Asmarayanti (19) and Yanwar Fajri (23), demonstrates that these values are not
limited to older generations. Their practices such as honesty, flexible payment, product
transparency, and mutual consent are consistent with those observed among older traders.

The use of recurring expressions such as “jual seadanya,” “berelaan/minta rela,”
“bawa ja dulu,” and “bulih haja ditawar” also indicates that ethical values are reproduced
through everyday language. Thus, the transmission of Islamic business ethics appears to
occur not only through explicit religious instruction but also through observation,
imitation, habituation, and participation in traditional market interactions.
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Internalization of Islamic Business Ethics in Economic Transactions of Muslim
Traders in Martapura City

Based on the theoretical studies conducted in this study, the theory of Islamic
Business Ethics will be investigated further using the findings of interviews with Muslim
traders in the urban area of Martapura. More specifically, pay attention to the application
of Islamic principles related to the indicators of the Islamic Business Ethics theory of M.
Umar Chapra37 namely Justice (al-‘Adl), Moral Motivation, Spiritual Accountability, and
Social Wellbeing.

The findings indicate that justice is the most visible foundation of traditional
mu‘âmalah. It is reflected in transparency, voluntary exchange, fair bargaining, and
respect for consumer rights. Moral motivation extends business purposes beyond profit
by emphasizing sincerity, family needs, customer assistance, and barakah. Spiritual
accountability connects commercial conduct with responsibility before Allah SWT,
encouraging ethical behavior even without external supervision. Meanwhile, social
wellbeing emphasizes empathy, mutual assistance, flexibility, and maintaining harmonious
relationships within the community.

Justice is manifested through openness and voluntary agreement; moral motivation
through willingness to assist; spiritual accountability through responsible and honest
transactions; and social wellbeing through generosity and flexibility. Thus, traditional
mu‘âmalah in Martapura represents an interaction between Islamic ethical values and
local Banjar culture. The local expressions function as practical mechanisms through
which ethical norms are communicated and maintained in everyday economic
relationships. This finding also indicates that Islamic business ethics are not merely
normative concepts but are culturally embedded in the social practices of the Muslim
community.

Conclusion
This study concludes that traditional mu‘âmalah practices in the Martapura Muslim

community represent an active integration of Islamic ethical principles into everyday
economic life. Rather than functioning solely as abstract religious norms, Islamic business
ethics provide a moral framework through which commercial relationships are
understood and sustained. The study identifies justice, moral motivation, spiritual
accountability, and social wellbeing as interconnected principles that shape the ethical
orientation of traditional business practices.

The findings further suggest that the sustainability of Islamic business ethics depends
on their internalization within everyday social interactions. Ethical conduct is maintained
not primarily through formal regulations, but through shared religious values, social
expectations, local cultural norms, and repeated participation in community-based
economic activities. This indicates that mu‘âmalah functions not only as an economic
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mechanism but also as a means of reproducing moral and social values within the
community.

A key contribution of this study is its emphasis on the relationship between Islamic
ethical principles and local cultural practices. The Martapura case demonstrates that
Islamic business ethics can become embedded within local traditions without losing their
religious foundations. The continuity of these values across generations also suggests
that ethical business practices may be sustained through socialization, observation,
habituation, and community participation. These findings have practical implications
for Islamic economic development. Strengthening ethical business practices should
therefore consider not only formal sharia regulations but also local cultural contexts
and community-based mechanisms of moral learning. Future research could compare
traditional mu‘âmalah practices across different Indonesian Muslim communities to
examine how Islamic ethical principles are adapted to diverse cultural and economic
environments.
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